Mobile banking
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Numerous developing countries
have rolled out mobile phone
or ‘m-banking’ services, none
more successful than Kenya.
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In 2007, the M-pesa mobile
money service was launched in
Kenya by Safaricom, jointly
owned by Vodafone and the
Government of Kenya.

)

vodafone , @’ jls



In just over two
years, M-pesa
has amassed
more than 7
million 16% of
o elgblsIg M Kenya’s

population




How does M-pesa work?

Customers They buy E-money can be
register at M-pesa transferred to
an M-pesa e-money others by SMS,
authorized (deposits) used to pay bills
agent or sold to agents

to obtain cash.

Funds are No joining
held in a fee, no
regulated monthly
bank’s trust charge, no
account minimum

balance






Key success factors include:

Simple, Low-cost A lahr e Smart
safe and transfers cash-m,t branding
transparent cash-ou and

agent promotion
network







One study
found that
M-pesa was 267%
cheaper for
money transfers nd 63%
than the post cheaper

office... than using
a bus

company













In one rural area, income
from remittances increased
by 30% since M-pesa’s launch.
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In the same
area, one fifth
of the unbanked

used M-pesa
to safely store
small savings




From Afghanistan to Sri Lanka
and Tanzania, other countries
are exploring mobile phone

banking.
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Yet m-banking still has a long

way to go.

How can
savings be

stimulated
via this
channel?

Is m-banking
really
reaching the
poor?



To connect with
policymakers and
other specialists

working on
m-banking, get in
touch with us.
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